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Challenge

Transform the HUMMER H3 launch at the California International Auto 

Show into a rewarding experience for passionate HUMMER advocates  

Engage new customers with the HUMMER lifestyle 

Engagement

Created a unique HUMMER experience with passionate HUMMER owner 

Black Eyed Peas band member Will.I.Am

Leveraged Grammy Award-winning Black Eyed Peas’ endorsement of 

HUMMER to reach younger, potential owners and extend brand reach 

through a private, live, 90-minute performance exclusively for 

HUMMER owners

Results

Procured talent under client’s budget 

Provided each band member with product, reducing Talent’s fee and 

increasing publicity for product  

Distributed the available 1,500 tickets to HUMMER enthusiasts within 

48 hours by sending targeted invitations to existing HUMMER owners 

and friends

Supplied HUMMER website with video content from the performance, 

causing the HUMMER website to record the highest single-day website 

traffic ever with 20,000 views of the performance over a four day 

period 

http://www.hummer.com/popups/bep/bep.html

