CASE STuDY | HUMMER & BLACK EYED PEAS

CHALLENGE

»  TRANSFORM THE HUMMER H3 LAUNCH AT THE C2
SHOW INTO A REWARDING EXPERIENCE FOR PASSI

.

= ENGAGE NEW CUSTOMERS WITH THE HUMMER LI

ENGAGEMENT

> CREATED A UNIQUE HUMMER EXPERIENCE WITH F
BLAacK EYED PEAS BAND MEMBER WILL.l.AM

» LEVERAGED GRAMMY AWARD-WINNING BLACK EYEL
HUMMER TO REACH YOUNGER, POTENTIAL OWNEF
THROUGH A PRIVATE, LIVE, 9O-MINUTE PERFORM
HUMMER OWNERS

RESULTS
»»  PROCURED TALENT UNDER CLIENT’S BUDGET

o PROVIDED EACH BAND MEMBER WITH PRODUCT, R
INCREASING PUBLICITY FOR PRODUCT

=  DISTRIBUTED THE AVAILABLE | ,500 TICKETS TO
48 HOURS BY SENDING TARGETED INVITATIONS TO
AND FRIENDS

»  SupPPLIED HUMMER WEBSITE WITH
CAUSING THE HUMMER WEBSITE TO RECORD THE
TRAFFIC EVER WITH 20,000 VIEWS OF THE PERF
PERIOD

octaoon first call

celebrity acquisition and activation


http://www.hummer.com/popups/bep/bep.html

