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Challenge 

• Guarantee celebrity involvement with RMHC without 

pay, across multiple audiences, for 365 days a year.  

Engagement 

• Created the first ever “Friends of RMHC” celebrity 

board, whereby all board members agreed to donate 

their time and help raise national awareness for RMHC. 

• The board is currently comprised of 18 stars 

(including Cindy Crawford, Al Roker, Billy Bush, Tamia, 

Ne-Yo and Kasey Kahne among others). 

Results 

• The national PSA featuring Board members generated 

more than 252 million media impressions, exceeding 

$4.3 million in advertising value—an increase of more 

than $2.5mm from the previous year’s campaign.


